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(1-1) A2 28 (9 / 3-3-0)
(Problem Solving and Presentation)
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(Introduction to Tourism)
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(Principles of Leisure)
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(IT Technology)
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(Capstone Design I, II)
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(Capstone Research of Marketing)
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(2-1) BAAAH2E (AA / 3-3-0)
(Room Service)
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(2-1) 9AARE (HAA / 3-3-0)
(Leisure Marketing)
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(Tourism Resource Analysis)
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(2-1) e—HIAYZE A& (A / 3-3-0)
(Introduction to e—Business)
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(Swimming)
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(2-1) CSHZFE (HA / 3-3-0)
(CS Strategy)
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(Introduction to Ubiquitous system)
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(Practical Customer Relationship)
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(2-2) YZEAHBA2H (AAM / 3-3-0)
(Resort Information System)
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(2-2) 2712FW (A / 2-1-2)
(Skin Scuber Diving)
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(2-2) AYHANLE (AA / 3-3-0)
(Introduction to Regional Leisure Development)
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(2-2) HAXME2E (A / 3-3-0)
(Reception Service)
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(2-2) AXAFEA (AA / 3-3-0)
(Computerized Business Statistics)
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(2-2) AAAF (A / 3-3-0)
(Practice of Computer)
71904 Wol AMEEE SEEZRIA VsS F5oL, AAE F9 Hax A 9 IR 5Ys IATI, ok
Y A AAFS FHS5ES i)

(2-2) AFAZA9Y (AAH / 1-1-0)
(Seminar for Job Counselling in Major)
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(3-1) #FFo8s1 (AA /3-3-0)
(English Conversation for Tourism 1)
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(3-1) #FHYAARAZ (HA / 3-3-0)
(Tourism Leisure Policy)
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(3-1) &a3E4A% &8 (WA / 3-3-0)
(Shopping Mall Design & Application)
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(3-1) A3 A (Ad / 3-3-0)
(Computerized Accounting)
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(3-1) zd#YE (AA / 3-3-0)
(Hotel Management)
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(3-1) ALsA |28 (A / 3-3-0)
(Food & Beverage Service)
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(Internet Marketing)
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(English Conversation for Tourism II)
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(3-2) wAG A (HA / 3-3-0)
(Strategy of Marketing)
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(Tourism Laws)
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(3-2) Auj2dyE (JA / 3-3-0)
(Manner of Service)
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(3-2) S/AA (AA / 2-2-0)
(Emergency Care)
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(Customer Information Security)
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(Electronic Commerce Systems)
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(Bartending)
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(Understanding of Enterprise Culture)
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(Convention Business)
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(4-1) 932 € oHEE (HA / 3-3-0)
(Banquet Catering & Event Management)
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(Application to Ubiquitous system)
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(Human Relation Management)
HollX ol 1=zt 7t §84 &8ol gt TAE etk ARIA A il
Jhekel Ao AALle) S, W, FE, WA 5o REFS BAs
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(Golf)
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(Field Study)
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(Internship III)
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(Industry Practice 1)
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(e—Business Seminar)
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(Global Marketing)
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(The Real Story of Firm)
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(Hotel Financial Accounting)
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(Hotel Project Operation)
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(Hotel Management Seminar)
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