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(1-D zEAAF8o (H4/3-3-0)
(Hotel Practice a Term)
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(Business Administration)
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(Hotel Company Case Study)
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(1-D LY2AFAH AT (F4/3-3-0)
(Wellness & Tourism Case Study)
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(1-2) AU 2493 (HA1/3-3-0)
(Understanding of Wellness Business Industry)
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(1-2) €Y2#FA T80 (H41/3-3-0)

(Wellness & Tourism Practice a Term)
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(1-2) s2FFAHA S} (F4/3-3-0)
(Hotel & Tourism Economics)
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(Understanding of Leisure & Culture)
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(Hotel & Tourism Service)
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2-1) sEAHYE (H¥9/3-3-0)
(Hotel Management)
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(World Tourism Geography)
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-1 o EAFE (FA/3-3-0)
(Medical Tourism)
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(Hotel Marketing)
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(Understanding of Hotel & Tourism Resources)
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(2-1) MICEATHE (H41/3-3-0)
(MICE Management)
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@-D zE#FF 1 (HA/3-3-0)
(Hotel & Tourism English 1)
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2-1) ZTEAFAE T (AA/3-3-0)
(Hotel & Tourism Japanese 1)
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2-D sdBFF=o 1 (HA/3-3-0)
(Hotel & Tourism Chinese 1)
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(2-2) #F73YE (AH/3-3-0)
(Tourism Management)
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(2-2) #FHLE (AA/3-3-0)
(Tourism Interpretations)
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-1 AASAE3A (F4/3-3-0)
(World Food Cultural History)
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(2-2) ZR@AO| 27 Y E (HA1/3-3-0)
(Franchise Management)
ARl Al A%} B TRl A YA BHHT HFGFEG} TR0l = Y FEN} o} gA 2HH
T SYEENE 2407 A 9Fe FE= 208 2AA WSS ey S

(2-2) AY2FFulAE (F4/3-3-0)
(Wellness Tourism Marketing)
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(2-2) TFHF (FA4/3-3-0)
(Tourism Law)
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(2-2) TEAFIAN (AA4/3-3-0)
(Hotel & Tourism EnglishI1)
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(Hotel & Tourism JapaneseII)
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(2-2) 38AFFTTAN (F4H/3-3-0)
(Hotel & Tourism ChineseII)
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(-D SEAFH YA (HY/3-3-0)
(Hotel & Tourism business strategy)
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(3-) zdAPJZALE (AA/3-3-0)
(Hotel & Tourism Research)
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G-D 24 FHAY (AA4/3-3-0)
(Hotel Food Sanitation Management)
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G-D =BTy (HA/3-3-0)
(Hotel & Tourism Leadership)
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(Hotel & Rooms Management)
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G-D APAEGE (FA4/3-3-0)
(Travel Agency Management)
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(3-D T L5HAE (HA/3-3-0)
(Hotel Food & Beverage Management)
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(Hotel Accounting)
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G-D FgeepdddF 1 (H4l/3-2-2)
(Flight Reservation and Ticketing 1)
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(Wellness Tourism English I )
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(Wellness Tourism Japanese I )
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G- dYz=#AFFTTo I (HA/3-3-0)
(Wellness Tourism Chinese 1)
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(-2) ZAHFIAAL A (FA/3-3-0)
(Hotel & Tourism Human Resource Management)
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(Hotel Food & Beverage Cost Management)
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(3-2) YY2HFE (FA/3-3-0)
(Wellness Tourism)
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(3-2) FIA=AFAF (AA/3-3-0)
(Casino Business)
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3-2) °HEZ]E (H41/3-3-0)
(Event Planning)
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(3-2) FFALLF (AA/3-3-0)

(Cabin Crew Service Practice)
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(Food Service Management)
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(3-2) EHYXEHGE (HA/3-3-0)
(Club & Resort Management)
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(3-2) FFdepdaAT1 (HA/3-2-2)
(Flight Reservation and TicketingI1)
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(Wellness Tourism English II)
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(3-2) SYUATAFLEAT (F41/3-3-0)
(Wellness Tourism Japanese I1)
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(-2) YY2AFFTTA I (H4/3-3-0)
(Wellness Tourism ChineseII)
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(4-1) ZLHFPFEA (HA/3-3-0)

(Hotel & Tourism Behavior Study)
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(4-1) Z2HFAFAY (A4/3-3-0)
(Hotel & Tourism Financial Management)
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(Wellness Forest Therapy)
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(Hotel & Tourism Health Management)
ERRIIRENTE

2
=2
o
rEI

(4-1) Y23 EdA g (AA[3-3-0)
(Wellness Hotel Seminar)
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(Hotel & Tourisml Communication)
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(4-D HYLEFDl 1 (HA/3-3-0)
(Job Interview in English 1)
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(-1 HFJEFLEA T (FA/3-3-0)
(Job Interview in Japanese I)
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(Job Interview in Chinese 1)
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(4-D Z2H#FALAN 1 (FA/15-0-0)
(Hotel & Tourism Internship I )
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(4-2) SEAFAAE (A4/3-3-0)
(Hotel & Tourism Policy)
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(4-2) 3 EAFAEA AT (AA/3-3-0)
(Hotel & Tourism Facilities Management)
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(4-2) SEAFZIAERY (HA/3-3-0)

(Hotel & Tourism Project Management)
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(4-2) YA Fvw718 (HA/3-3-0)
(well-being food menu Planning)
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(4-2) A 2l EA (H4/3-3-0)
(Global Manner & Etiquette)
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(4-2) Y2AFA vy (AA/3-3-0)
(Wellness Tourism Seminar)



(4-2) HALGJHFIA I (AA/3-3-0)
(Job Interview in EnglishIT)
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(4-2) HHJEFLEA N (HA/3-3-0)
(Job Interview in Japanese 1)
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< Fot Sy 719 2 71E AUa7g Al tiulgie

(4-2) HAYJEFFTAN (F4/3-3-0)
(Job Interview in Chinese II)
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(4-2) 3EBAFJAAH T (F4/15-0-0)
(Hotel & Tourism Internship 1I)
= & AFAE e ddies AAZTE Tl Tefet dAldA ol &3 A
g 0§84 o] Aol UF olalE ¥ol FF AP ¥ U B S 27T

(4-2) 3EHFAH TS (FA/PF)
(Field Study of Hotel & Tourism Management)
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(4-2) EQAE (AA/PP)
(Graduation Examination)
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